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STEPPING FORWARD,
FOR HOPE



Too often, the news reports we received from many parts
of the world this year were troubling, filled with haunting
images of conflict, violence, and human suffering. In the
face of such stories it can be hard to be hopeful that a
brighter future is possible.

And yet, in 2015, thousands of individuals like you
stepped forward with confidence that they could make

a difference in the lives of millions living in poverty. You
stepped forward in ten cities across Canada: Calgary,
Edmonton, Kitchener-Waterloo, London, Montreal, Ottawa,
Regina, Toronto, Vancouver, and Victoria. You stepped
forward with the World Partnership Walk, Canada’s largest
event in the fight against global poverty.

The Walk is an initiative of Aga Khan Foundation Canada
(AKFC) - a national campaign that requires the talent and
dedication of thousands of volunteers and sponsors. As
they will tell you, the Walk provides not just an opportunity
to give, but also to learn, to grow, and to engage as global
citizens. Over 6,000 volunteers, 569 teams and our many
corporate sponsors gave generously of their time, skills
and knowledge to make this year’'s Walk a success. We
are pleased to feature some of their stories in this report.

Thanks to your commitment, the Walk raised over

$7 million in 2015. Your donations will go directly to
support AKFC’s development programs in Africa and
Asia - initiatives that enable women and men to lift
themselves and their children out of poverty, creating
strong, vibrant communities, hospitals, schools and
businesses.

An investment with AKFC is an investment in smart
development. We work in regions of the world where

we can tap into the knowledge and capacities of local
professionals and institutions, where we can commit to
supporting development over the long-term, and where we
can address the roots of poverty on many fronts.

Your support was critical to the launch of a major new
program in partnership with Global Affairs Canada to
improve maternal, newborn, and child health in four
countries: Kenya, Mali, Mozambique, and Pakistan.

This initiative will reach more than one million people
and builds on the expertise and lessons learned from
AKFC’s past investments in maternal, newborn and child
health - the results of which are featured in this report.

As with all AKFC programs in health, education, food security,
rural development, and civil society, this initiative would not
be possible without your generosity. Thank you!

While we have made great strides in fighting global
poverty, development takes time - and big challenges
remain. Please join us in 2016 to continue to step forward
for a better world.

A i

Khalil Z. Shariff

Chief Executive Officer,
Aga Khan Foundation
Canada

Amin Lalji
Chairman,
AKFC National Committee






anounn Te worLp, ALmost 1.5 BILLION peopte e
IN POVERTY — FACING MANY BARRIERS THAT PREVENT THEM FROM

REACHING THEIR FULL POTENTIAL.

At Aga Khan Foundation Canada, we help people in some
of the poorest parts of the globe to break down those
barriers. We tackle poverty on many fronts: improving access
to quality education and health, increasing food security,
creating economic opportunities for women and men, and
building strong, resilient communities and local institutions
that will continue to support better futures for all.

Poverty is complex, and to fight it we face many challenges.
But success is possible.

How? By working in partnership.

Across Africa and Asia, we partner with communities
to develop lasting solutions to the complex problems
causing poverty — working with skilled local staff and
community members.

Overseas and here in Canada, we partner with
governments, civil society organizations, private
enterprises and universities to unlock new opportunities,
knowledge and resources.

What is the result of these partnerships? Since 1980, we
have helped millions of people in Africa and Asia unlock
their potential to transform their lives.

But none of that success would be possible without one
very special, longstanding partnership.

Every spring, tens of thousands of Canadians across the
country lace up their sneakers to participate in AKFC’s
World Partnership Walk, Canada’s largest event in support
of international development.

This annual fundraising campaign rallies support for
development, equips individuals with the information and
resources they need to act as informed global citizens, and
creates opportunities for Canadians to engage locally.

This year, more than 40,000 Walkers hit the streets

in 10 cities across the country - Calgary, Edmonton,
Kitchener-Waterloo, London, Montreal, Ottawa, Regina,
Toronto, Vancouver and Victoria - and teamed up with
families, colleagues and friends to raise $7 million to fight
global poverty.

Since 1985, the World Partnership Walk has raised over
$95 million for AKFC'’s development programs in Asia
and Africa, thanks to thousands of dedicated volunteers,
corporate sponsors and individual donors across Canada,
who generously give their skills, time and money.



AT AGA KHAN FOUNDATION CANADA, WE HEI.P PEO PI.E

IN SOME OF THE POOREST PARTS OF THE GLOBE TO BUILD

BRIGHTER FUTURES.

WHO WE ARE

Aga Khan Foundation Canada (AKFC) is a non-profit
international development agency, working in Asia

and Africa to find sustainable solutions to the complex
problems of global poverty. Our programs seek to
improve living conditions for people regardless of their
faith or origin; and to create opportunities for both
women and men.

Established in 1980, AKFC is a registered Canadian
charity and an agency of the worldwide Aga Khan
Development Network (AKDN).

OVERSEAS

As part of the broader work of the AKDN, we focus on
countries where we have experience and expertise, and
where highly skilled local staff can help monitor progress

to ensure that results are achieved and resources are used

effectively. We understand that development requires a
long-term approach - and one that addresses the many

interrelated factors that contribute to poverty. Our current

work includes initiatives on health, education, rural
development, and civil society strengthening in several
countries in Africa and Asia.

We are committed to reaching the hardest to reach. We
work with communities that are often isolated - those

in remote, rural areas or the vulnerable urban poor. Our
programs are designed to ensure that those communities
lead their own development.

We take a regional focus to program design: Countries

do not exist in isolation from their neighbours, and
development challenges don’t stop at the border. For this
reason, we work to ensure that improvements to quality of
life are tied to the development of a region as a whole.

IN CANADA

In Canada, we raise funds, tap into Canadian expertise to
strengthen our development work, build partnerships with
Canadian institutions, and promote discussion and learning
on global issues.






CURRENT PROJECTS AND
BENEFICIARIES BY COUNTRY

*Projects located in more than one country.

1  AFGHANISTAN

¢ Girls Education Support Program (175,000)
¢ Improving Maternal and Child Health in Bamyan
and Badakhshan, Afghanistan (1,630,900)
¢ Partnership for Advancing Human Development
in Africa and Asia (*176,948)
¢ Strengthening Research Capacity and Evidence-Based
Policy Making in Afghanistan and Central Asia
(*245 across three countries)

2  BANGLADESH

¢ Partnership for Advancing Human Development
in Africa and Asia (*19,675)

¢ Promoting Pluralism through Children’s Books
in Bangladesh (2,760)




3  EGYPT 9 MOZAMBIQUE
¢ Aswan Skills Development Program (6,000) ¢ Enhancing Food Security and Increasing Incomes
¢ Partnership for Advancing Human Development in Northern Mozambique (47,340)
in Africa and Asia (*2,565) * Mother Care and Child Survival (*371,320)

4  INDIA 10 PAKISTAN

¢ Program for Education Quality and Access
in Bihar (85,676)
¢ Partnership for Advancing Human Development for Youth (189,000)
in Africa and Asia (*17,766) Mother Care and Child Survival (*430,649)
Partnership for Advancing Human Development

Strengthening Teacher Education in Pakistan (9,390)
Enhancing Employability and Leadership

5  KENYA in Africa and Asia (*363,243)

¢ Partnership for Advancing Human Development 11 SYRIA
in Africa and Asia (*70,976)
¢ Humanitarian Activities/ Building Resilient

6  KYRGYZ REPUBLIC Communities (150,000)

¢ Partnership for Advancing Human Development
in Africa and Asia (*202,824)

¢ Strengthening Research Capacity and Evidence ¢ Partnership for Advancing Human Development
-Based Policy Making in Afghanistan and in Africa and Asia (*83,596)
Central Asia - Research and Public Policy Initiative » Strengthening Research Capacity and Evidence-Based
(*245 across three countries) Policy Making in Afghanistan and Central Asia - Research

and Public Policy Initiative (*245 across three countries)

7  MADAGASCAR

13 TANZANIA
¢ Partnership for Advancing Human Development
in Africa and Asia (*7,763) * Joining Hands: Improving Maternal and Child Health
in Tanzania (2,144,072)
8 MALI ¢ Partnership for Advancing Human Development
in Africa and Asia (*70,848)

* Mother Care and Child Survival (*224,261)

¢ Partnership for Advancing Human Development 14 UGANDA
in Africa and Asia (*2,650)
¢ Project d’amélioration de I'accés aux services ¢ Partnership for Advancing Human Development

d’éducation de qualité (751,826) in Africa and Asia (*49,116)



IENSIONS, BUT ENSURING A HEALTHY START T0
ETHE MATTER.




AKFC HAS A STRONG, AND GROWING, FOCUS ON IMPROVING 5 COUNTRIES

MATERNAL AND CHILD HEALTH, snanstan i @

Mozambique, Pakistan

WITH PARTICULAR ATTENTION TO REACHING VULNERABLE il
COMMUNITIES IN REMOTE, RURAL AREAS.

HOW DO OUR PROGRAMS IMPROVE MATERNAL AND CHILD HEALTH? 4 YEARS

By working on multiple fronts: training health professionals and community 2011-2015

leaders; building or upgrading health facilities in remote areas; focusing
on food security and nutrition; using communications technologies to link
isolated communities with world-class medical care; and empowering
women and men with the knowledge, skills and resources to provide a °
healthy start for all children in their communities. .‘t

A5MILLION K
These programs are undertaken with support from Global Affairs Canada - m
and from thousands of Canadians from across the country, who have mothers, fathers and children
stepped forward with the World Partnership Walk. reached... and counting

WHEN I WAS YOUNG and saw around me how many women were dying
during childbirth... | wanted to do something to help these women, |
couldn’t change everything but perhaps | could save some lives.

In the beginning, | would wonder what will | do when | have to deliver a
baby on my own? But my parents would say you will learn how to do It. My
father would say it's an honor for us to have you serving the community.”

— Zarin Leqa (23), Midwife, Afghanistan




YOUR GENEROUS CONTRIBUTIONS TO THE WALK HAVE ENABLED AKFC TO ACHIEVE REAL RESULTS

THROUGH ITS MATERNAL AND CHILD HEALTH PROGRAMS.

Here is a sampling from our five program countries:

19,854 children under 5 received treatment for
severe acute malnutrition at 11 health facilities in
northern Afghanistan. Over 12,000 pregnant women
and 5,000 breastfeeding women also received nutrient
supplements and treatment for acute malnutrition.

In Bamyan province, in northern Afghanistan, a small
district hospital - where 15 out of 35 beds were in
tents - is being transformed into a modern, 100-bed
health facility offering a wide range of services. The
completed hospital expansion will bring world-class
facilities to some 400,000 Afghans - 70% of whom are
women and children - by 2016.

Over 4,000 community health workers in Mali,
Mozambique and Pakistan were identified, trained and
supported to provide quality maternal and child health
services in underserved areas.

In Mali, 97 communities came together to build
new birthing centres. AKFC not only ensured that
the communities had the necessary equipment and
essential supplies to operate these centres, but also
provided training for over 2,000 midwives and other
community health workers.

I'am only 34, but | have six children. | was among the women
who were not breastfeeding their children within one hour
after birth. After the training [by community health workers],
now | know the importance of breastfeeding my newborn.”

Habiba Shellenga, Nyamagana District, Mwanza, Tanzania.

Women are now having babies at a slower rate which is safer
for their bodies and babies. They will also go to the health
centre to deliver now. | can see the change in the health of
the mothers and their children.”

Atija Ali Inkoe, traditional birth attendant and community health committee
activist, Indique, northern Mozambique

In 41 remote communities in Mozambique, bicycle and
motorcycle ambulances now stand ready to provide life-
saving transportation during obstetric emergencies.

Thanks to a growing cadre of trained midwives and
female health workers in northern Pakistan, 90 percent
of mothers are now aware of best infant feeding
practices, compared to 59 percent in 2012.

In 15 districts of Tanzania, over two million people saw
improvements to access and quality of maternal and
child health services.

Our maternal and child health programs do not
work in isolation. They complement many other
initiatives undertaken by AKFC and our partners
to strengthen access to quality education at all
levels, improve food security, promote sustainable
livelihoods and economic opportunities, and
support local organizations and leaders to guide
their communities’ development.



on the roof of the world.
Najma, a community midwife in the remote village of
Phekker in Hunza-Nagar, Pakistan, ensures her patients
receive quality prenatal and postnatal health care,
whether at her small health post or in their homes.

information on healthy pregnancies, i
safe delivery and postnatal care to a women’s group he z w
in the village of Kouna, Mali.




A BIG YEAR FOR

THE WORLD PARTNERSHIP WALK

DISCOVER SOME OF OUR FAVOURITE NUMBERS.

STMILLION |-~ =3

In 2015, participants of the
World Partnership Walk raised more
than $7 million, including $1.8 million
from generous corporate supporters.
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- Walks took place across Canada:
\ | Calgary, Edmonton, Kitchener-Waterloo,
London, Montreal, Ottawa, Regina,
Toronto, Vancouver and Victoria.




6,000
AMBASSADORS

6,000 Canadians of all ages led
fundraising efforts to help create
brighter futures for all.

Motivated by causes such as

education, clean water and maternal

health, 569 teams registered for the
Walk and raised $3.5 million.
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$95 MILLION

Since the World Partnership Walk
began in 1985, we have raised more
than $95 million.




STEPPING FORWARD, TOGETHER

Teams are at the heart of the World Partnership Walk - and
integral to our success. Last year, almost 600 teams
participated in the Walk and raised $3.5 million!

Each World Partnership Walk team has a unique story,
whether it’s friends, family members, colleagues or
classmates who have stepped forward together to play an
active role in fighting global poverty. Some walk together to
support education and health initiatives. Others to expand
opportunities for women and girls.

One of the most inspiring team stories we heard this year
came from some of our youngest participants.

SEEING THE WORLD THROUGH OTHER CHILDREN'S EYES

In Ontario, the Pickering Pip Squeaks, a team of children
between the ages of two and seven, raised over $6,000
for the 2015 World Partnership Walk in Toronto, with the
support of their families.

Farrah Dossa, mom of team members of the pickering pip
squeaks, reflects on how her children were inspired to step
forward. “Our community is very big on giving back. We try
to instill this value in our children, and it's been part of our
life as far back as we can remember.” But when Farrah first
explained the purpose of the World Partnership Walk - and
the idea that children in other parts of the world lived very
different lives - “that concept was foreign to them.”

Most kids in Pickering not only have the basics of food
and shelter, but also opportunities to learn, play and

grow up in healthy, safe environments. For young children
especially, a life without those benefits is hard to imagine.

That changed when Farrah’s children attended their

first Walk and explored the Global Village exhibit, which
highlighted how funds raised were making real changes to
other children’s lives on the other side of the globe. Farrah’s
son said, “Mom, we're here to help other people.” And at
this year’s World Partnership Walk in Toronto, help they

did - joining with their friends and family as the Pickering
Pip Squeaks.

The team was given the honour of being a part of the
ribbon-cutting ceremony to start the Walk in Toronto. They
were invited onstage by celebrity hosts and applauded by
the crowd. “That was fabulous - seeing all their little faces
when they were coming offstage. The looks on their faces
were priceless,” says Farrah. The team is already starting to
think about extra fundraising events for the 2016 Walk.

DID YOU KNOW?

Becoming a Walk team captain is a great way
to volunteer. The leadership skills you acquire
can help boost you as a student, entrepreneur,
employee and community member.



HOW CAN YOU STEP FORWARD LIKE THE PICKERING PIP SQUEAKS?
REGISTER A TEAM.

REGISTER A TOTS & TYKES TEAM

Teach your kids about teamwork and
the importance of helping others.

REGISTER A UNIVERSITY & COLLEGE TEAM

Contribute to positive global change
and show future employers your
teambuilding skills.

REGISTER A FAMILY & FRIENDS TEAM

Share your desire to make a difference and
make your mark as a community leader.

REGISTER A SCHOOLS TEAM

Become a global citizen, engage your
school friends, and earn volunteer hours.

REGISTER A CORPORATE TEAM

Demonstrate your leadership,
organizational skills, drive for results,
and commitment to a caring, engaged
corporate culture.




TEAMS ARE FOR EVERYONE

Teams are at the heart of what makes the Walk so successful. Last year, 569 teams participated

in the Walk and raised more than $3.5 million! We are pleased to present the top performing

teams in our 10 Walk cities. Congratulations to all teams who participated.

CALGARY
TOTAL TEAMS: 48

EDMONTON
TOTAL TEAMS: 77

KITCHENER-
WATERLOO

TOTAL TEAMS: 52

LONDON
TOTAL TEAMS: 28

UNIVERSITY FRIENDS
CORPORATE SCHOOLS OR COLLEGE TOTS & TYKES & FAMILY
Team The ISA Mosaic Montessori Headquarters
Scotia Montessori Prairies Royal Oak (Jalebi)
Calgary Child Team
$24,807 $6,008 $755 $8,300 $119,353
PAGE - Edmonton Team Team IMPACT
Walkers HQ BUI UAlberta Happy Feet
$45,854 $29,186 $2,280 $3,190 $39,601
Gillani WOW MISA Super Tots Guelph Partnership
Family Ending Poverty 2015

Sincerely (STEPS)

$25,000 $ 14,539 $ 2,850 $ 19,895 $19,917
Lambeth Matthews Hall University London Allidina
Health Walkers School Team of Windsor Pixies Sisters
$24,807 $6,008 $755 $8,300 $119,353




OTTAWA
TOTAL TEAMS: 32

MONTREAL
TOTAL TEAMS: 25

REGINA
TOTAL TEAMS: 27

TORONTO
TOTAL TEAMS: 136

VANCOUVER
TOTAL TEAMS: 97

VICTORIA
TOTAL TEAMS: 36

UNIVERSITY FRIENDS

CORPORATE SCHOOLS OR COLLEGE TOTS & TYKES & FAMILY
Carleton Inspired OttawalSA Ottawa Team Ismail
Place IDA Girls Little Feet
$5,595 $22,630 $649 $7,590 $2,645
Montreal Garderie Educative McGill Team Team
Scotia Team Jouer C Magique Montreal

Inc.
$27,443 $4,929 $620 $35,003
Regina Spirits of UR Lina and Come 1
Cash Team Charity Walk Parsa Come All
$5,644 $6,084 $3,221 $5,000 $30,685
KPMG - GTA Macklin University Pickering Willowdale

Cares of Toronto Pip Squeaks Walks

St George

$30,402 $12,469 $4,910 $7,061 $185,138
HUB TOS Stratford Hall UBC Superstars Darkhana
International Community
Insurance Brokers Team
Vancouver
$46,128 $37,359 $3,182 $286,820

Heart Pharmacies
IDA Victoria Owned
by Naz Rayani

$29,200

Cedar Hill Celtics

$2,715

University of
Victoria - in Honour
of Martha Farrell

$21,942

Campbell River

Orcas

$440

Jazzercise Victoria

$6,270




STEPPING FORWARD
MAKES GOOD BUSINESS SENSE

Every year, Canadian companies large and small join
together to fight global poverty with the World Partnership
Walk. Our corporate partners recognize that their support
is a smart investment in securing a better future for

all - and that what happens in one part of our globalized
world affects our security, prosperity and quality of life.

“Complex global issues can’t be solved by non-profits
alone - skills, resources, acumen of business are
required,” said Beth Wilson, Toronto Managing Partner,
and Canadian Managing Partner, Community Leadership
at KPMG. “KPMG helps to move the dial on social

issues by supporting their employees’ community and

BENEFITS OF BECOMING A CORPORATE
charitable passions.” PARTNER OF THE WORLD PARTNERSHIP WALK

1. Reinforce your brand image and
connect with your target audience
in a community setting

KPMG started a small World Partnership Walk team in
Toronto more than 10 years ago, and today, participation
has grown to multiple cities across the country. Over

the past decade, KPMG has helped to raise more than 2. Display your products to create brand
$1.2 million, through sponsorship, KPMG’s employee awareness and increase retail traffic

teams, and a corporate matching donation.
3. Showcase your community and

Be recognized as a globally-minded company, and join the social responsibility

movement to end global poverty.
4. Engage with your employees

and attract new talent



changing the W&

P

| am changing
theworld oo
one step
at a time!

INA RINA HYra nIPA -
d

g 4= WA

WHEN EMPLOYEES STEP FORWARD TOGETHER

Our corporate partners have seen many benefits of encouraging their employees to step forward

together with the World Partnership Walk. Here are four of those benefits:

IMPROVED TALENT
retention and productivity.

GREATER EMOTIONAL CONNECTION
with the organization, inspiring employees to:

* go the extra mile to achieve individual
and organization success

¢ innovate at the workplace
¢ attract customers and other employees

MORE EMPLOYEES BECOME TRUE
GHAMPIONS of their organization,

its products and processes.

AN ENRICHED CORPORATE CULTURE

infused with a spirit of purpose,
philanthropy and civic engagement.




EMPLOYEE
FEATURE STORY




WHEN EMPLOYEES
STEP FORWARD TOGETHER

Stephanie Fox believes that it is important to be involved in the communities in which we live and

work, and to help improve the quality of life in Canada as well as abroad. For those reasons, she

supports the work of Aga Khan Foundation Canada and its World Partnership Walk.

“The Foundation’s areas of focus and initiatives speak
to me, and it means a lot that the company | work for
is involved and shares this passion,” says Stephanie,
a senior analyst at Scotiabank.

Stephanie has participated in the World Partnership Walk
since 2004. “| started as a participant on the Toronto
team and went on to become team captain,” she says.
“Soon after, in addition to being the Toronto team captain,
| became the co-organizer of our national team.”

Scotiabank’s involvement with the Walk began in
2001. “It started with one team in Toronto that
consisted of two employees. In the years to follow,
Scotiabankers organized teams in each Walk city and
the initiative grew to over 200 participants with nine
teams in five regions,” Stephanie recounted, adding
that Scotiabank supports AKFC at the team level and
through a corporate donation.

Stephanie sees the Walk as “a wonderful opportunity for
us to come together and show our commitment, dedication
and passion for building stronger communities.” And there
have been added benefits: “My engagement with the Walk
has also allowed for personal development opportunities,
as I've had the chance to network with senior leadership
and work with Scotiabankers that | may not have had
otherwise,” she says.

Like Stephanie Fox and Scotiabank, many of our
corporate partners have seen the benefits of encouraging
their employees to step forward together as global citizens
with the World Partnership Walk. An engaged workforce
enriches the corporate culture with a spirit of purpose,
philanthropy and civic engagement, and employees
become true champions of their organization and the
causes they support.

In 2016, join the movement to fight global poverty
by registering your workplace team at the World
Partnership Walk.



VOLUNTEER
FEATURE STORY \

TYLER CHAU

VOLUNTEER POSITION: NATIONAL SOCIAL
MEDIA CONTENT & ACCOUNT MANAGEMENT

| volunteered with the World Partnership

Walk to get involved in a Canadian global

development initiative, connect with passionate

individuals interested in contributing to its

cause, and develop new skills as a volunteer.

What | liked most was the opportunity to develop new
skills in social media and bring campaign ideas to fruition
through working with an enthusiastic and supportive
volunteer team.

My involvement with the Walk allowed me to take on
communications responsibilities, work with others to plan
and implement activities, and manage tasks to support the
Walk. As a young professional, this was a great experience
for professional development.



THANK YOU TO
ALL OF OUR VOLUNTEERS

Photographs in this report were provided by the following volunteers: Asif Bhalesha, Mike Mirabdine,
Owen Murray, Alnoor Nathoo Noor Rahemtulla, Nalina Sacoor and Yannick Tellier




A SPECIAL THANK YOU

T0 OUR 2015 CORPORATE SUPPORTERS

Your support is helping AKFC engage with Canadians and make

a responsible investment towards ending global poverty.

123 Dentist Ltd.

4A's Express

A1l Rent-Alls

Baldev Paan

Black Gold Mohawk

Blackman Support Services Ltd.

Bluestone Print & Finishing
Solutions Inc.

Boston Pizza Fraser Highway
Crystal Printers Ltd.
Dakota Analytics Inc.

Dr. Aleem Lalani Professional
Corporation

Euro Asia Transload Inc.

Foray Group Inc.

SUPPORTERS

Harvey’s West Edmonton Mall
Intercity Packers Ltd.

Kan’s Gourmet Foods

Lahore Tikka House

London Regional Children’s Museum
Lynn Valley Optometry

Macklin House Daycare Centre Inc.
Marble Restaurants Ltd. - Pizza Hut
Moez Visram

Monte Cristo Bakery

Nim’s Pharmacy Ltd.

PepsiCo Foods Canada

Pizza Hut - North York

Prime Real Estate Group

Prime Staffing Services
Ramada Hotel Fredericton
Safari Snack House & Grill Inc.
Shane Madhani

Shiamak Davar International
(Canada) Inc.

Small Victory Bakery Ltd.
Sultan of Samosas
Sundeep Furniture Ltd.
Tridel Corporation

Weston Foods (Canada) Inc.

Zaheerali Lakhani Professional
Corporation

Zurich Insurance Canada
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TOGETHER EXHIBITION

15,000 kilometres later...

OUR JOURNEY OF GLOBAL CHANGE

14,855 6 32

VISITORS PROVINCES COMMUNITIES

In April 2015, Aga Khan Foundation Canada launched

an innovative, interactive exhibition on Canada’s role in
global development, highlighting Canadian contributions to
positive change around the world. Together: An exhibition
on global development has finished the eastern leg of its
cross-country tour, travelling to six provinces and reaching
close to 15,000 people.

Throughout the six-month tour, the exhibition travelled to
many public events including the World Partnership Walks
in Ottawa, Toronto, and London; the Canadian Museum of
Immigration at Pier 21 in Halifax; Charlottetown’s Summer
Solstice Festival; and Festiblues Montreal.

964,438

SOCIAL REACH

224 42

MEDIA ARTICLES EVENTS

In total, the exhibition made 42 stops in over
30 communities, sparking discussion on how Canadians
can take action to alleviate global poverty.

Thank you to everyone who visited the exhibition and took
part in making a difference.

HAVEN'T SEEN THE EXHIBITION?

Don’t worry. The tour will start again in British Columbia
in the spring of 2016 and then travel to Alberta,
Saskatchewan, Manitoba, and Ontario.
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Canadians are working hard 10 make the world a better place.

Les Canadiens s'efforcent de créer un monde mailleur,
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\WE ARE TAKING STEPS
TO END GLOBAL POVERTY

JOIN CANADA'S LARGEST MOVEMENT TO END GLOBAL POVERTY!

START A TEAM

Join thousands of
Canadians as they campaign
and fundraise to end global
poverty. Encourage and

CORPORATE GIVING

e Support your
employees in forming
a corporate team!

* Make a corporate

donation!

* Become a sponsor!

VOLUNTEER

Join over 6,000 passionate
volunteers in 10 cities! Share
your initiative and knowledge
in event organization,

social media engagement,
fundraising, entertainment
and so much more.

engage your friends, family
and coworkers to help make
a differencel!

VISIT US TO LEARN MORE: W ewpwalk  f /wpwalk (@ worldpartnershipwalk.com

World
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